Job Title: Digital Marketing Specialist
Job Type: Full-time
Location: 100% Remote
Work Schedule: U.S. Business Hours (Graveyard Shift in Philippine Time)  
About the Role
Team Outsource is looking for an experienced Digital Marketing Specialist to support one of our U.S.-based clients in the construction and real estate industries. In this role, you will execute digital marketing initiatives that strengthen the client's online presence, generate qualified leads, and support business growth across multiple digital channels.
You will work closely with the marketing team to coordinate content, social media, email marketing, website updates, and marketing operations while ensuring brand consistency and timely execution of campaigns.
Important Note
This is NOT an entry-level position. We are seeking candidates with proven experience supporting U.S.-based clients or companies in digital marketing. Applicants without relevant U.S. digital marketing experience will not be considered.
Key Responsibilities
Content, SEO & Website
· Conduct keyword research using SEMrush, Ahrefs, or similar SEO tools to identify content opportunities. 
· Create and publish SEO-friendly blog posts, website content, and landing pages. 
· Update and maintain WordPress websites, ensuring content is accurate, optimized, and aligned with SEO best practices. 
· Maintain Google Business Profile listings, including business information, posts, photos, and review responses. 
Social Media
· Develop and maintain monthly social media content calendars. 
· Create and schedule content across multiple social media platforms. 
· Write engaging captions and marketing copy aligned with the client's brand. 
· Edit and publish short-form videos using CapCut or similar tools. 
Email Marketing
· Create and deploy email marketing campaigns using HubSpot or similar platforms. 
· Manage mailing lists, audience segmentation, campaign scheduling, and quality assurance. 
· Support email nurture campaigns and marketing workflows. 
Marketing Coordination
· Coordinate project photoshoots and marketing activities with internal teams and external stakeholders. 
· Coordinate the production and distribution of printed marketing materials and promotional items. 
· Track marketing requests, deadlines, and deliverables using Monday.com or similar project management tools. 
· Prepare regular marketing performance reports for the Marketing Manager. 
Qualifications
· Bachelor's degree in Marketing, Communications, Business, or a related field is preferred. 
· 3+ years of digital marketing experience supporting U.S.-based clients or companies. 
· Experience with content marketing, social media management, email marketing, and SEO. 
· Experience using WordPress to publish and manage website content. 
· Experience with HubSpot, Mailchimp, or similar email marketing platforms. 
· Familiarity with SEMrush, Ahrefs, or similar SEO tools. 
· Experience creating and scheduling social media content. 
· Basic video editing experience using CapCut or similar software. 
· Strong written and verbal English communication skills. 
· Familiarity with AI tools to improve workflow and content creation. 
· Strong organizational skills with the ability to manage multiple projects simultaneously.

Nice to Have
· Experience supporting clients in the construction, real estate, architecture, engineering, or home improvement industries. 
· Experience managing Google Business Profiles. 
· Familiarity with HubSpot CRM. 
· Basic graphic design experience using Canva or Adobe Creative Suite.

Work Requirements
· Ability to work during U.S. Business Hours (Graveyard Shift in Philippine Time). 
· Comfortable using time-tracking tools such as Hubstaff. 
· Reliable internet connection and a complete remote work setup.

Why Join T.O.?
· Work with a fast-growing and dynamic virtual assistant agency.
· 100% Remote Work—Work from anywhere!
· Opportunities for professional growth and leadership.
· A supportive team that values your expertise and contributions.




